O KOMIMNAHUU

KoHcanTuHr

CoxpaHeHne | MNpeymHoxeHne | HacnepoeaHue
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OCHOBaHHbIN B 2024 roay, KOHCONNMAMPOBAJ NOA
0bwmit bpeHa 30-NEeTHIOK MHCTUTYLMUOHAIbHYIO M YaCTHYIO NMPAKTUKY MO BCEM aCMeKTam
COMPOBOXKAEHMA YaCTHOro Kanutana n busHeca pesngeHtos PO B Poccmm n 3a pyberkom.

B Ha3BaHuM bpeHaa "CIMH" oTpa)keHbl TpM NoTpebHOCTN KanuTana: CoxpaHeHue, [IpeyMHOKeHue
n HacneposaHue.

[MapTHEpPCKMIM cocTaB U KomaHaa «CIMH KoHcanTUHr» coctoaT us

Mbl npegnaraem K CTPYKTYPUPOBAHMUIO KanuTana:
ayAUT M 3KCNEePTU3Y N0 MMEIOLLLENCA CTPYKTYPE BIaAEHMA BCEMU K1IaCCaMM aKTUBOB BHE
3aBMCUMMOCTM OT OPUCAUKLMWN C BbISIBIEHWEM BCEW CONYTCTBYHOLWEN NPOBIEMATUKM U
AanbHenwen pa3paboTkor NnepcoHNPULMPOBAHHOM JOPOKHOM KapTbl PELIEHNI B MICNOJIHEHUM
0bLWMpPHOM CETU POCCUNCKUNX N 3apyberkHbix MapTHepoB B2B - ninaepoB pbiHKa.
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lNepeueHb ycnyr BKAOYaeT:

°  CTPYKTYpPUPOBaHUE N lOPUANYECKAA 3aLLMTa
aKTMBOB,

° ynpaB/aeHWe akTUBamu,

°  HaNOroBOe NAaHUPOBaHME,

°  MJIAaHUPOBAHWE aApPECHOro HAC/eA0BaHMA U Haora
Ha HacneacTBo,

*  (PWUHAHCOBbLIN aHA/IU3 U IKCNEPTU3],

°  npueBaedyeHne GUHAHCUPOBAHMUS,

*  (UHAHCOBOE MOAENNPOBAHMUE,

°  ynpaBAeHUE PUCKAMMU.
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OTaenbHbIM Hanpas/eHUeM ABNAETCA $dUHAHCOBOMN, HAIOFOBOU U
topuaAnYEeCcKomn KIMEHTOB N NPodeCccMOHaIbHOM cpeapbl.
CoBMmecCTHO c napTHepamu B2B KomnaHua nposoauT C

3KCNepTHbIM 0OCYKAEHMEM aKTyaibHOM NpobiemaTMKM BNageHua Kanutana.

JKcnepTHOEe MHeHuMe U aHannTuka lNMaptHepos «CIMH KoOHCanTUHMH»

MpeactaBneHo HanpasneHue "Lifestyle management & Concierge services".

MpemunanbHbie KAMeHTbl Noay4YatoT B NOAAPOK roA0BOM NAKET YCAYT OT IOPUANYECKMUX KOMMAAHUIM-
NapTHEPOB Mo nporpamme noanbHoctn "KOpmnanyeckmun ®amunm Odpuc”.
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